Cambridge O Level
Travel and Tourism

7096
Paper 2
For examination from 2017

In order to help us develop the highest quality Curriculum Support resources, we are undertaking a
continuous programme of review; not only to measure the success of our resources but also to
highlight areas for improvement and to identify new development needs.
We invite you to complete our survey by visiting the website below. Your comments on the quality and
relevance of Cambridge Curriculum Support resources are very important to us.
https://surveymonkey.co.uk/r/GL6ZNJB

Do you want to become a Cambridge consultant and help us develop support materials?
Please follow the link below to register your interest.
http://cie.org.uk/cambridge-for/teachers/teacherconsultants/

Cambridge International Examinations retains the copyright on all its publications. Registered Centres are
permitted to copy material from this booklet for their own internal use. However, we cannot give permission
to Centres to photocopy any material that is acknowledged to a third party even for internal use within a
Centre.

Contents

Introduction .......................................................................................................................... 2
Assessment at a glance ....................................................................................................... 4
Paper 2 – Alternative to Coursework ................................................................................... 5

Introduction
The main aim of this booklet is to exemplify standards for those teaching Cambridge O Level Travel and
Tourism (7096), and to show how different levels of candidates’ performance (high, middle and low) relate to
the subject’s curriculum and assessment objectives.
In this booklet candidate responses have been chosen to exemplify a range of answers. Each response is
accompanied by a brief commentary explaining the strengths and weaknesses of the answers.
Each response is annotated with clear explanation of where and why marks were awarded or omitted. This,
in turn, is followed by examiner comments on how the answer could have been improved. In this way it is
possible for you to understand what candidates have done to gain their marks and what they will have to do
to improve their answers. At the end there is a list of common mistakes candidates made in their answers for
each question.
This document provides illustrative examples of candidate work. These help teachers to assess the standard
required to achieve marks, beyond the guidance of the mark scheme. Some question types where the
answer is clear from the mark scheme, such as short answers and multiple choice, have therefore been
omitted.
The questions, mark schemes and pre-release material used here are available to download from Teacher
Support. These files are:

Question Paper 01, June 2016
Question paper

0471_s16_qp_01.pdf

Mark scheme

0471_s16_ms_01.pdf

Question Paper 02, June 2016
Question paper

0471_s16_qp_02.pdf

Mark scheme

0471_s15_ms_02.pdf

Other past papers, Examiner Reports and other teacher support materials are available on Teacher Support
at https://teachers.cie.org.uk
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Introduction

How to use this booklet

Answers by real candidates in exam
conditions. These show you the types of
answers for each level.
Discuss and analyse the answers with
your learners in the classroom to
improve their skills.

Examiner comments are
alongside the answers,
linked to specific part of the
answer. These explain
where and why marks were
awarded. This helps you to
interpret the standard of
Cambridge exams and
helps your learners to
refine exam technique.

This explains how the candidate could have improved the
answer. This helps you to interpret the standard of
Cambridge exams and helps your learners to refine exam
technique.

This section lists the common mistakes candidates made
in answering each question. This will help your learners
to avoid these mistakes at the exam and give them the
best chance of achieving a high mark.
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Assessment at a glance
Candidates take:
2 hours

Paper 1
Core Paper
Short answer question paper
(60% of total marks)

100 marks

and either:

or:

2½ hours
Paper 2
Alternative to Coursework
Short answer question paper, based primarily on
Unit 5 of the syllabus
(40% of total marks)
100 marks

Paper 3
Coursework Investigation (max 3000 words)
Centre-based assessment, directed towards Unit 6
of the syllabus
(40% of total marks)
60 marks

Teachers are reminded that the latest syllabus is available on our public website at www.cie.org.uk and
Teacher Support at https://teachers.cie.org.uk
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Paper 2 – Alternative to Coursework
Question 1
Example Candidate Response – high

Examiner comments
1 Candidates must use the Insert

1

to find the answers. There are 4
marks available for four items.

2 In both parts, the candidate
accurately identifies the information
given in the Insert.

2

Mark awarded for (a) (i) = 2 out of
2
Mark awarded for (a) (ii) =
2 out of 2

3 Candidates were expected to
give clear reasons to show
understanding and develop their
response. This candidate
accurately explains reasons for the
factors’ influence. The explanations
are clear and relevant to an activity
holiday provider.
Mark awarded for (b) = 6 out of 6

3
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Example Candidate Response – high, continued

Examiner comments

4
4 Candidates should give
reasons and develop their
responses; they should not simply
'describe'.
5 The answer is clear with an
5

accurate detailed explanation. The
candidate has related the answer to
Sarandsail.

6 Detail and understanding are
6

very clear and the explanation is full
and relevant to the activity provider
scenario.
Mark awarded for (c) = 6 out of 6

6
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Example Candidate Response – high, continued

Examiner comments
7 The candidate identifies four
marketing mix P’s here. The
candidate demonstrates clear
understanding in their explanation.

7

8 The candidate makes an
attempt at evaluation here. Higher
marks would have been awarded
for evaluation of two or more
elements.
Mark awarded for (d) = 7 out of 9
Total mark awarded = 23 out of
25

8

How the candidate could have improved the answer
(d) The candidate identified four P’s in their response, and demonstrated clear understanding throughout
their explanation. All the elements of the marketing mix were clearly identified, and the candidate accurately
explained ways to attract more target customers. There was also a real attempt at evaluation. However,
higher marks would have been awarded for greater evaluation of two or more elements.
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Example Candidate Response – middle

Examiner comments
1 The candidate has correctly
identified two target markets for
Sarandsail here.

1

2 The candidate has correctly
identified two products here.
Mark awarded for (a) (i) =
2 out of 2

2

Mark awarded for (a) (ii) =
2 out of 2

3 The influence of the location’s
character and features are not
explained fully; information and
booking procedures are not
relevant here. The suitability of the
natural environment should have
been explained, giving specific
examples, such as coastal areas
for sailing. No mark

3

4
4 1 Mark was awarded for
customer need.

5

5 The local population could be a
potential customer base or
workforce. 1 mark.
Mark awarded for (b) = 2 out of 6

8
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Example Candidate Response – middle, continued

Examiner comments

6 Examples of publicity materials
are missing. There is no
explanation of how the publicity
materials might be suitable for an
activity provider. No mark.

6

7

7 Details about the Internet are
accurate. Further explanation could
have been included, such as the
expense involved if a professional
company was employed to assist
with setting up a website. 3 marks

Mark awarded for (c) = 3 out of 6
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Example Candidate Response – middle, continued

7

Examiner comments

7 Marketing mix elements
correctly identified.

8 Marketing mix methods, e.g.
promotion, price and product are
explained but not evaluated.
8

Mark awarded for (d) = 6 out of 9
Total mark awarded =
15 out of 25

How the candidate could have improved the answer
(b) The influence of the character and features of the location were not explained fully; information and
booking procedures were not relevant here. The suitability of the natural environment should have been
explained, giving specific examples, such as coastal areas for sailing or mountainous areas for hill walking or
climbing.
(c) Examples of publicity materials were missing here. There was no explanation of how the publicity
materials might have been suitable for an activity holiday provider. Details about the Internet were accurate,
but further explanation could have been included, such as the potential expense involved if a professional
company was employed to assist.
(d) The candidate accurately identified and explained the elements of the marketing mix, such as promotion,
price and product. Here candidates should analyse which parts of the marketing mix should be developed to
attract more customers. For example, if suggesting that a new product be introduced, the candidate should
include a balanced argument for and against such an introduction.
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Example Candidate Response – low

Examiner comments
1 The two target markets should
be customer types, e.g. families,
adventure tourists.

1

2 Correct identification from Fig. 1
Insert.
2

Mark awarded for (a) (i) =
0 out of 2
Mark awarded for (a) (ii) =
2 out of 2

3

3 The suitability of the character

4

and features of the area for an
activity holiday should be
mentioned here.

4 The candidate identifies a

5

restaurant as an adjacent facility
that can satisfy tourist needs but
does not say how this might
influence choice of location for a
holiday centre.

5 The potential customer base is
not explained here, and the
candidate should have mentioned
the potential availability of a local
workforce.
Mark awarded for (b) = 0 out of 6
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Example Candidate Response – low, continued

Examiner comments

6 Brochures accurately identified

6

but not explained.

7

7 Leaflets identified and an
attempt to explain the long shelf-life
of such materials. This shows their
suitability for an activity provider.

8

8 The suitability of the Internet is
not fully explained here, e.g. 24/7
availability and ease of updating.

Mark awarded for (c) = 2 out of 6

9

9 Marketing mix elements clearly
identified: price, product, place and
promotion.

10 Marketing mix methods, e.g.,
promotion, price and product are
explained but not evaluated.
Mark awarded for (d) = 5 out of 9
Total mark awarded = 9 out of 25

10

12

Cambridge O Level Travel and Tourism 7096

Paper 2

How the candidate could have improved the answer
(a) (i) The target markets should be customer types, e.g. families and adventure tourists.
(b) The suitability of the character and features of the area required comment here. The candidate should
have stated the activities available and their relevance to an activity holiday provider. The potential customer
base was not explained and the candidate should have mentioned the potential local workforce for both
skilled and unskilled roles.
(c) Brochures were accurately identified but not explained. The candidate identified leaflets and pointed out
the benefits of their long shelf-life for an activity provider. The suitability of the Internet for an activity holiday
provider was not fully explained. The candidate could have mentioned the 24/7 access and the ease in
updating content here.
(d) Marketing mix elements such as price, product, place and promotion were clearly identified by the
candidate. There was also a reasonable attempt to explain them, although they were not evaluated. Here
candidates should analyse which parts of the marketing mix should be developed to attract more customers.
For example, if a new product is to be introduced, the candidate should present a balanced argument for and
against such an introduction.

Common mistakes candidates made in this question
(b) Some candidates did not explain how the factors might influence the choice of location but simply listed
its features and characteristics.
(c) Many candidates described the features of each method of promotion rather than explaining their
suitability.

Cambridge O Level Travel and Tourism 7096

13

Paper 2

Question 2
Example Candidate Response – high

Examiner comments

1 Valid features have been
identified. The candidate must take
their answers directly from the
Insert, as instructed.

1

Mark awarded for (a) (i) = 2 out of 2
Mark awarded for (a) (ii) =
2 out of 2

2

2 This question has three
sections, with up to two marks
awarded for each characteristic
described. The candidate
accurately describes three
characteristics.
Mark awarded for (b) = 6 out of 6
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Example Candidate Response – high, continued

3

4

Examiner comments

3 Candidates are expected to
give clear reasons to show their
understanding and develop their
response. There are six marks
available: one mark for the
identification of each reason, with
up to two additional marks for
further explanation of each reason.
This candidate accurately and
clearly explains reasons. Good use
of marketing terminology to show
how an increase in awareness of a
product results in new sales.
4 Good use of marketing
terminology completes a detailed
response.
Mark awarded for (c) = 5 out of 6
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Example Candidate Response – high, continued

Examiner comments
5 Candidates are expected to
evaluate the effectiveness of the
advertisement, using the AIDA
principle. They should attempt to
create a balanced answer and draw
conclusions. This question is
marked using level of response
criteria and is out of 9 marks. This
candidate explains the acronym
clearly.

5

6 AIDA aspects are identified
throughout, supported by effective
detail and some evaluation.

6

7 The candidate evaluates the
effectiveness of the advert
throughout their answer.
7

Mark awarded for (d) = 9 out of 9
Total mark awarded =
24 out of 25

How the candidate could have improved the answer
(c) The candidate missed one mark in the first section of the answer here. They could have developed more
fully the idea that increased sales would lead to profitability and this would expand not only the customer
base but also allow the opportunity to develop repeat customers.
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Example Candidate Response – middle

Examiner comments

1 Two features and two services
are accurately identified from Fig. 2.
1

Mark awarded for (a) (i) =
2 out of 2
Mark awarded for (a) (ii) =
2 out of 2

2

2 The candidate attempts to
explain all the elements of the
product life cycle rather than just
addressing the characteristics of
the growth stage.
Mark awarded for (b) = 2 out of 6
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Example Candidate Response – middle, continued

3

Examiner comments

3 Gaining increased visitor
numbers correctly identified.

4 Attracting customers from all
4

age groups is accurately identified.

5

5 The candidate includes some
limited explanation of the reasons
throughout their answer.

Mark awarded for (c) = 2 out of 6
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Example Candidate Response – middle, continued

6

7

Examiner comments

6 Elements of AIDA clearly
explained.

7 No evaluation of the AIDA
principle.
Mark awarded for (d) = 5 out of 9
Total mark awarded =
13 out of 25

How the candidate could have improved the answer
(b) The candidate attempted to explain all the elements of the product life cycle rather than just addressing
the characteristics of the growth stage. The response required an understanding of the characteristics that
indicate that an organisation is at the growth stage, such as a growth in profits, an increase in visitor
numbers and the realisation that the product is a developing and growing success.
(c) Although the candidate identified some of the reasons why marketing and promotion might be important,
there is limited explanation of these reasons, e.g. helping to gain more visitor numbers would lead to greater
profits and increase the possibility of repeat custom.
(d) The candidate made a good attempt at describing and explaining the AIDA principle here. However,
there is little attempt to evaluate the effectiveness of the advertisement. The candidate should have analysed
its effectiveness by looking at the strengths and weaknesses of each section.
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Example Candidate Response – low

Examiner comments

1 The first point is not relevant to

1

an ecotourist.

2
2 The candidate correctly
identifies a feature here.
Mark awarded for (a) (i) =
1 out of 2
Mark awarded for (a) (ii) =
2 out of 2

3

3 The candidate fails to describe
three characteristics of the growth
stage, such as pricing strategy
changes, promotional changes, etc.
Mark awarded for (b) = 0 out of 6
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Example Candidate Response – low, continued

Examiner comments

4

4 There is an attempt at
identifying a reason why marketing
and promotion might be important
but the amplification is weak and
lacking in detail.
Mark awarded for (c) = 1 out of 6

5

5 The candidate has addressed
the 'action' element of the AIDA
principle here, highlighting contact
information.

6 There is no attempt to include
all the aspects of AIDA and no
attempt to evaluate.
6

Mark awarded for (d) = 0 out of 9
Total mark awarded = 4 out 25
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How the candidate could have improved the answer
(a) (i) The candidate identified one correct element here, but the first point (‘warm temperatures’) is not
relevant to an ecotourist.
(b) The candidate failed to describe three characteristics of the growth stage, such as pricing strategy
changes, promotional changes, etc. The question required awareness of the characteristics of an
organisation at the growth stage, such as a growth in profits, an increase in visitor numbers and the
realisation that the product is a developing and growing success.
(c) There was a weak attempt to show that marketing and promotion have an important role in attracting
more customers, but the candidate failed to develop this adequately.
(d) The candidate made no attempt to describe the AIDA principle. There was little understanding of the term
and therefore no explanation or evaluation were provided.

Common mistakes candidates made in this question
(a) (i) Some candidates just listed particular features, such as the restaurant, which would appeal to all visitor
types.
(b) A few candidates merely gave a general description of the product life cycle model.
(c) This question was generally answered well. Candidates were required to give two reasons why marketing
and promotion might be important to tourism organisations, then explain why. However, many candidates
listed all the reasons without any explanation or application to the context of Semkong Beach Resort and so
were only given limited credit.
(d) Some candidates appeared unfamiliar with the AIDA abbreviation. Many good answers summarising the
strengths and weaknesses of the advertisement did not gain credit because they included no reference to
the AIDA model.
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Question 3
Example Candidate Response – high

Examiner comments

1 The candidate answers this
question accurately.
Mark awarded for (a) = 4 out of 4

1

2

2 The candidate correctly
explains each element.
Mark awarded for (b) = 6 out of 6
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Example Candidate Response – high, continued

Examiner comments

3 The candidate clearly identifies
and then explains two ways in
which tourism providers in Norway
might adapt their products.

3

4

4 Expanding point 2 would have
earned more marks, for example
improving services to ensure that
there is sufficient equipment to hire
and providing tuition to cater for all
ages.
Mark awarded for (c) = 4 out of 6

24
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Example Candidate Response – high, continued

5

Examiner comments

5 The candidate clearly identifies
the factors that might influence
tourism providers in their choice of
pricing policies.

6 Evaluation of the factors
included here.

6

Marks awarded for (d) = 8 out of 9
Total mark awarded = 22 out of
25

How the candidate could have improved the answer
(c) The candidate clearly identified and then explained the ways in which tourism providers in Norway might
adapt their products. The candidate would have gained higher marks if they had expanded this to mention
improving services to ensure there was sufficient equipment to hire and providing tuition to cater for all ages
of customers.
(d) The candidate clearly identified factors that might influence tourism providers in their choice of pricing
policies. Making an overall judgement in the conclusion would have helped to gain full marks.
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Example Candidate Response – middle

Examiner comments

1 The candidate answers this
question accurately.
1

Mark awarded for (a) = 4 out of 4

2 The candidate correctly
identifies brochures, flyers and
advertisements here. However, the
answer does not explain their use
in developing a brand image.
2
3

3 Brand loyalty is not clearly
explained.

4

4 Price is not explained in relation
to brand image.
Mark awarded for (b) = 1 out of 6
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Example Candidate Response – middle, continued

5

Examiner comments

5 Two ways of adapting products
for the adventure tourist are given,
but not in sufficient detail.
Mark awarded for (c) = 4 out of 6

6 The factors that might influence
pricing policies are not accurately
explained or evaluated.
6
Mark awarded for (d) = 0 out of 9
Total mark awarded = 9 out of 25
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How the candidate could have improved the answer
(b) This candidate needed to identify more accurately the ways in which certain strategies would enhance
brand identity. The candidate correctly cited advertisements as a means of promotion. There was also an
attempt to explain brand loyalty, but the explanation wasn’t clear and there was no development of possible
methods, such as brand loyalty cards or schemes. Finally, there was no clear link made between price and
brand loyalty.
(c) The candidate attempted to consider two ways of adapting products for the adventure tourist, but not in
sufficient detail. Product features such as proximity to water, etc., should have been considered more fully
here.
(d) Unfortunately the candidate did not explain or evaluate the factors that might influence tourism providers
in their choice of pricing policies here. There were many factors that could have been considered, such as
seasonality and the use of special pricing policies during peak and off-peak periods.
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Example Candidate Response – low

Examiner comments

1 The candidate has not followed

1

the instruction to use the numbers
to complete the table here.
Mark awarded for (a) = 1 out of 4

2 The candidate accurately
identifies billboards and
newspapers as a means of
promotion.
2
3 There is an attempt to explain
brand loyalty here, but the
explanation is unclear.

3
4 No clear link to brand loyalty
here.

4

Mark awarded for (b) = 1 out of 6
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Example Candidate Response – low, continued

Examiner comments

5

6

5 The candidate does not answer
the question here. They could have
considered particular features, such
as the proximity of the location to
water, etc.

6 This comment is not relevant to
the question of catering for an
adventure tourist.
Mark awarded for (c) = 2 out of 6

7

7 The relevant factors are not
considered here.
Mark awarded for (d) = 0 out of 9
Total mark awarded = 4 out of 25
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How the candidate could have improved the answer
(a) The candidate did not follow the instruction to use the numbers to complete the table.
(b) The candidate should have clearly identified the ways in which certain approaches would enhance brand
identity. There was an attempt to explain brand loyalty, but this was unclear, and there was no development
of the idea of using brand loyalty cards or schemes. Finally, there was no clear link made between price and
brand loyalty.
(c) The candidate did not answer the question by considering the features of the location, such as its
proximity to water, that would be suitable for the activities an adventure tourist might want. Some comments
were not relevant to the question and the candidate needed to make a clearer link to other potential
adventure activities, such as biking or climbing.
(d) Unfortunately the candidate did not explain or evaluate the factors that might influence tourism providers
in their choice of pricing policies here. There were many factors that could have been considered, such as
seasonality and the use of special pricing policies during peak and off-peak periods.

Common mistakes candidates made in this question
(b) Most responses were descriptive, giving specific examples of promotion techniques or pricing policies,
but without making any link to the development of a specific brand image for adventure tourism.
(c) Many responses just gave a description of the particular features of Norway – lakes, mountains, ice
hotels – without explaining how holiday products based round these features could be adapted to cater for
adventure tourists.
(d) Some candidates discussed the range of pricing policies that Norway’s tourism providers might use in
general, and did not focus on pricing policies for adventure tourism products, as asked by the question.
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Question 4
Example Candidate Response – high

Examiner comments

1 The candidate identifies correct
information from Fig. 4 here.

1

Mark awarded for (a) (i) =
2 out of 2
Mark awarded for (a) (ii) =
2 out of 2

2 The candidate identifies three
correct pricing policies here. Good
links demonstrated for rail travel
providers.

2

3

3 Three pricing policies explained
fully.
Mark awarded for (b) = 6 out of 6
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Example Candidate Response – high continued

Examiner comments

4

4 The candidate clearly explains
two advantages here.

5

5 The candidate notes that using
wholesalers can save time and
effort for staff.
Mark awarded for (c) = 6 out of 6
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Example Candidate Response – high, continued

6
7

Examiner comments

6 Good use of marketing
terminology.

7 The candidate begins to
evaluate here.

8 Product-service mix identified
and explained.

8

9

9 An attempt at evaluation here.
More evaluative comments would
gain higher marks.
Mark awarded for (d) = 7 out of 9
Total mark awarded = 23 out of
25

How the candidate could have improved the answer
(d) The candidate used marketing terminology effectively and showed good understanding of the productservice mix. There was an attempt at evaluation and a judgement summing up would have concluded the
whole response well.
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Example Candidate Response – middle

Examiner comments

1 Two accurate ways given.
Mark awarded for (a) (i) =
2 out of 2

1

Mark awarded for (a) (ii) =
2 out of 2

2

2 Promotional pricing correctly
explained but not identified as a
policy.
3

3 Pricing mechanisms correctly
identified.
Mark awarded for (b) = 5 out of 6
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Example Candidate Response – middle, continued

Examiner comments

4 The candidate correctly
identifies money saving as an
advantage here.

4
5

5 Use of direct method on the
Internet identified.

6
6 The candidate does not fully
explain the advantage of using
wholesalers. Distribution to the
retailer should have been further
explained.
Mark awarded for (c) = 3 out of 6

7
7 Product-service mix not fully
explained.

8

8 The candidate identifies the
provision of services to gain
customer satisfaction.
Mark awarded for (d) = 1 out of 9
Total mark awarded =
13 out of 25
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How the candidate could have improved the answer
(b) The candidate accurately identified two pricing policies relevant for rail travel providers. The policy of
promotional pricing was not explicitly stated, so the candidate lost one mark here.
(c) The candidate clearly explained the advantages to providers of rail travel in the USA of using direct
selling. However, they did not fully develop their explanation of the advantages of using wholesalers or the
distribution to retailers.
(d) The candidate confused product-service mix with branding. Some elements were identified, such as
providing services to gain customer satisfaction, but there should have been more exploration of product
ranges and quality service elements related to rail travel.
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Example Candidate Response – low

Examiner comments
1 The candidate has not taken
their answers from Fig. 4, i.e., free
guided tours, choice of routes.

1

2

2 The candidate incorrectly
identifies two destinations, not two
competitors here. The answers
should be domestic airlines and
self-drive car hire.
Mark awarded for (a) (i) =
0 out of 2
Mark awarded for (a) (ii) =
0 out of 2

3

3 Discount pricing is a correct
response but it is not explained
fully.
4
4 Price skimming is not an
acceptable response.

5

5 Brand image is not a pricing
policy.
Mark awarded for (b) = 2 out of 6
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Example Candidate Response – low, continued

Examiner comments

6
6 The question asks for the
advantages to the providers of rail
travel, not to the customer.

7

7 The explanation of the
advantages of using wholesalers is
not fully developed. Distribution to
retailer should be further explained.
Mark awarded for (c) = 0 out of 6

7

7 The candidate has not clearly
identified the product-service mix
here, nor evaluated any methods
for overcoming competition, e.g.
making the product more
comfortable, offering quality service
options, adding more choice of food
and facilities.
Mark awarded for (d) = 0 out of 9
Total mark awarded = 2 out of 25

Cambridge O Level Travel and Tourism 7096

39

Paper 2

How the candidate could have improved the answer
(a) (i) Unfortunately neither answer here was taken from Fig. 4.
(a) (ii) The candidate gave two destinations, not two competitors.
(b) Discount pricing was a correct response but it was not fully explained. Price skimming was not
acceptable as it was not relevant to the context here. Brand image is not a pricing policy.
(c) The question asked for the advantages to the providers of rail travel, not to the customer. The candidate’s
explanation of the advantages of using wholesalers was not fully developed, and distribution to the retailer
should have been further explained.
(d) The product-service mix was not clearly identified, and no methods to overcome competition were given,
e.g. making the product more comfortable, offering quality service options, or adding more choice of food
and facilities. There was clearly no understanding of the product-service mix.

Common mistakes candidates made in this question
(b) Candidates should be encouraged to consider the context of the question carefully before describing
relevant pricing policies.
(c) Many answers did not demonstrate full understanding of the distribution channels. Most candidates
tended to describe the distribution channels, rather than consider the advantages of each channel to a
transport provider.
(d) Many responses were more relevant for a full marketing mix question than a question about a productservice mix.
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